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Who We Are

US SIF: The Forum for Sustainable and Responsible Investment has advanced sustainable, 
responsible and impact investing for more than 30 years in order to ensure that the capital markets  
can drive positive social, environmental and governance practices.  

Among the hundreds of US SIF members are investment management and advisory firms, mutual 
fund companies, research firms, financial planners and advisors, broker-dealers, community investing 
institutions, non-profit associations, and pension funds, foundations and other asset owners. 

US SIF is supported in its work by the US SIF Foundation, a 501(c)(3) organization that undertakes 
educational, research and programmatic activities to advance the mission of US SIF.   
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Background

As the lead organization in the United States advancing sustainable, responsible and impact investing 
(SRI) and as a creator of the Global Sustainable Investment Alliance (GSIA), the US SIF board and staff led 
a strategic planning process from April 2015 to January 2016 to articulate a new vision to guide our work 
for 2016–2018.  Our strategy is designed to ensure that we not only recognize, but build upon the rapid 
momentum in our field right now; that we remain the most effective advocates for using capital to drive 
environmental, social and governance issues; and that we continue to lead and help define  
the industry.   

Our strategy harnesses the collaborative power of our members and sets the organization on a trajectory 
intended to deepen its influence within the broader investment industry.  Consistent with that strategy, 
we have realigned our mission, updated our vision and established a set of organizational values that 
describe our approach to work and our expectations of each other.  And, in an effort to achieve our vision 
and implement our strategy, we have identified three cross-cutting goals—increasing demand across all 
asset classes; defining and enhancing the rigor of the field; and removing barriers that limit participation in 
SRI investing—that will drive US SIF and the US SIF Foundation’s work over the next three years.

We thank our members for their continued support of our mission and the US SIF Board of Directors for 
their hard work, feedback and assistance throughout this process.  We would also like to offer a special 
thank you to the members of our Strategic Planning Committee who dedicated their time and effort to 
driving this process forward.  

2016–2018 Strategic Planning Committee:
●  Paul Hilton, CFA, Partner, Trillium Asset Management, LLC.  US SIF Board Chair and Co-Chair, 

Strategic Planning Committee
●  Lisa Woll, Chief Executive Officer, US SIF. Co-Chair, Strategic Planning Committee
●  Andrew Behar, Chief Executive Officer, As You Sow.  At-Large Member, US SIF Board of Directors
●  Darragh Gallant, Managing Director, US, and Director of Institutional Relations, North America, 

Sustainalytics.  Vice-Chair, US SIF Board of Directors
●  Joe Keefe, President and Chief Executive Officer, Pax World Management LLC 
●  Curtis Ravenel, Global Head, Sustainability Group, Bloomberg LP.  At-Large Member, US SIF Board 

of Directors
●  Mark Regier, Vice President of Stewardship Investing, Director of Sales, Praxis Mutual Funds, 

Everence Financial.  Secretary, US SIF Board of Directors 
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Framing the Plan: Sustainable and  
Impact Investing in 2015

Sustainable, responsible and impact investing1 (SRI) has grown significantly in recent years in terms of 
the number of practitioners, the assets under management, general public interest and media coverage.   
As documented in the US SIF Foundation’s 2014 Report on US Sustainable, Responsible and Impact 
Investing Trends, as of 2014, assets managed using strategies that consider environmental, social and 
governance (ESG) issues in investment analysis, portfolio selection or shareholder engagement totaled 
$6.57 trillion and represented one out of every six dollars under professional management in the United 
States, an increase of 76 percent over 2012.

 

one out of every six dollars under professional management 
in the United States incorporates ESG issues    

76% growth
over 2012 

Investment firms have been eager to capture this expanding market and have responded by creating  
and marketing products to investors.  In addition, a growing number of institutional investors take  
ESG considerations into account in investment analysis and decision-making, as well as through  
active ownership strategies.  The number of foundations engaged in mission investing is growing,  
and increasingly university endowments and family offices are exploring strategies of sustainable  
and impact investing.   

Another trend in the past five years is the considerable new interest in the concept of “impact investing,” 
which has often been focused on private equity investments with a social return. However, impact 
investing is also being used to describe a multiple asset class approach. While US SIF considers the 
work of sustainable investors for the last 30 years—across asset classes—as investments meant to make 
impact, there is no doubt that the emergence of “impact investing” has brought new interest and investors 
to the field.  

As a result of all these trends and more—the steady concern about climate change and fossil fuel 
divestment, the interest of millennials, the long-term fears raised by the financial crisis— sustainable 
investment strategies have become more widely adopted; there is no longer a “typical kind of firm” 
engaged in sustainable investment.    

1.  For purposes of this report, the terms sustainable, responsible and impact are used alone and together; we have also referred to it as SRI investing.  We use all of these 
terms to indicate a practice of considering environmental, social and governance issues across one or more asset classes.  

http://ussif.org/trends
http://ussif.org/trends
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Yet, SRI accounts for approximately 18 percent of the professionally managed assets in the United 
States—thus, one of our key goals is focused on growing the field.  

While the growth and acceptance of SRI strategies by large investment firms new to the space has been 
part of past strategic plans, the rapid expansion of late has raised questions about how rigorously these 
strategies are being implemented.  Accordingly, our second goal centers on frameworks to identify and 
promote a more rigorous approach to SRI.  

Simultaneous to the growth in SRI investing, the media industry has experienced a proliferation of new 
media and news outlets, many of which lack financial sophistication.  That the majority of newspaper 
business sections and financial columnists continue to ignore the practice of sustainable and impact 
investing or operate under erroneous and outdated understandings of SRI, makes it clear that significant 
work needs to be done to better educate and inform the media—and other actors—who help inform the 
public and shape public opinion.  

Policymakers in the legislative and executive branches similarly can have a deep impact on the 
environment in which impact investment occurs.   The effort undertaken to reform the financial system 
after the 2007-2008 financial crisis, and the still ongoing efforts to implement the reform regulations, are 
examples of how actors outside the investment sector can help or hurt the future growth of sustainable 
investment.  This is why our third goal centers on removing barriers and engaging and educating 
policymakers and the media. 
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US SIF’s Guiding Principles

US SIF:  The Forum for Sustainable and Responsible Investment is the leading voice advancing 
sustainable, responsible and impact investing across all asset classes.

We took the opportunity offered by the reflective process of strategic planning to enhance our vision and 
mission to better reflect where the organization is in 2016.  Similarly, we created a set of values that tells 
the public how we think about our work.

Mission
Rapidly shift investment practices towards sustainability, focusing on long-term investment and the 
generation of positive social and environmental impacts.

Vision
Environmental, social and governance impacts are meaningfully assessed in all investment decisions 
resulting in a more sustainable and equitable society.

Values
To accomplish our work, we will be guided by the following values: 

●  Commitment:  We are dedicated to our mission and achieving results.
●  Knowledge:  We provide resources that allow investors and the public to develop sustainable, 

responsible and impact investing expertise.
●  Collaboration:  We pursue robust relationships with our members and value other collaborations 

that advance our mission.  
●   Inclusion:  We actively seek and embrace diversity as a key component of our work.  
●  Accountability:  We filter our actions through the prism of broad environmental and social 

sustainability, including transparent and high quality governance practices.
●  Optimism:  We pursue our strategic goals with a belief in our ability to advance systemic change. 
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Building on Our Success

The overriding goal of US SIF, since its inception, has been to influence a broad range of investors to 
utilize investment practices that create social and environmental benefits alongside competitive returns.  

As the organizing hub and membership association for SRI investors, US SIF has played a critical role 
in growing the interest of investors and other stakeholders—such as the press, policymakers, research 
institutions and non-governmental organizations—in SRI strategies.  US SIF has provided a place for 
practitioners to convene, learn from and share information with each other.  We have also played an 
important role in bringing together other partner organizations around the globe.  

As the public education arm of the organization, the US SIF Foundation has promoted the organization’s 
visionary message of how the SRI industry can alter business and investing practices to promote the 
common good.  The Foundation has sought to educate through research, programs, convenings and 
other tools and resources.  In addition, through the Foundation’s Center for Sustainable Investment 
Education, we serve the growing need of investment professionals in the United States to gain expertise 
in the field of sustainable, responsible and impact investing by providing high quality education, research 
and thought leadership to investors, investment advisors, consultants and analysts.  The biennial release 
of our Report on US Sustainable, Responsible and Impact Investing Trends continues to be a seminal 
source of data for the field, one that advances understanding of current practices and contributes to the 
growing knowledge base about SRI investing. 

US SIF engaged its membership, staff, board and other key stakeholders in the development of this 
strategic plan through an online survey and a series of individual interviews and conversations.  This 
process highlighted significant organizational strengths that will continue to be at the core of US SIF’s 
work, including our annual conference and convening opportunities; commitment to researching, 
identifying and disseminating information about trends and best practices in SRI investing; leadership on 
public policy and advocacy; media engagement and education; and advancing sustainable, responsible 
and impact investing across all asset classes and a broad range of environmental, social and governance 
issues.  

As we pivot to our 2016–2018 Strategic Plan, we benefit from the following achievements guided by our 
2013-2015 Strategic Plan:

●  Differentiated US SIF as the most broadly based organization in the sustainable, responsible and 
impact investment field in terms of a diverse membership, representation of and focus on all asset 
classes, involvement in many environmental, social and governance issues, and the wide range of 
strategies deployed by staff to achieve our mission.

●  Expanded content delivered to our members and the public, including publications, guidebooks 
and fact sheets.  Our work the past three years also confirmed that the Report on US Sustainable, 
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Responsible and Impact Investing Trends is one of our most important and enduring contributions  
to the field and to the public’s understanding of sustainable investment.    

●  Enhanced the profile of US SIF and SRI through a concerted media strategy, including rapid growth 
in our social media following on Facebook and Twitter. 

●  Expanded our membership through enhanced opportunities to learn about US SIF and effectively 
communicating the benefits of membership.  

●  Broadened our focus to include producing research about asset owners—particularly foundations 
and family offices.  

●  Published a report on the way that different money managers pursued “ESG Integration,” an 
important foray into the creation of expectations around rigor.  

●   Further developed our policy profile, with our most important win being the US Department of Labor 
announcement that retirement plans governed by ERISA are in no way precluded from considering 
environmental, social and governance issues.  We also focused on giving our members the tools to 
be effective advocates.

●  Our national conference, inaugurated in 2011, continued to thrive—driving increased interest, 
attendance and sponsorship and delivering value to our members through pre-conference, member-
only programming.

●  Created the first US-based course on the Fundamentals of Sustainable and Responsible Investment, 
which addresses one of the main barriers to the growth of SRI—the inability of financial professionals 
to engage their clients about sustainable and impact investing.

●  Continued provision of meaningful member benefits including multiple networking and program 
opportunities, more than 50 webinars, discounts to the annual conference and other events  
and resources, policy engagement opportunities and tools for members to expand their  
diversity practices.         

Since our founding, we have served as the hub for the emergence and then the expansion of sustainable, 
responsible and impact investing.  From 1995, when the US SIF Foundation first measured the size of the 
US sustainable and responsible investing market, to 2014, the SRI universe has increased tenfold, or 929 
percent, a compound annual growth rate of 13.1 percent (2014 Report on US Sustainable, Responsible 
and Impact Investing Trends).

While the achievements above, including the success of US SIF’s flagship programs like our Trends 
report and annual conference, will continue to be important components of our work going forward, we 
have also identified new opportunities to maximize our impact on sustainable, responsible and impact 
investing.  With SRI assets now representing a sixth of all assets under management, our field is in the 
midst of a transformation.  And in response, US SIF is evolving to ensure that this transformation propels 
a bigger wave of change. 
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Strategic Goals 2016–2018

 

 

  

Expanding sustainable, 
responsible and impact 

investing across all 
asset classes.

Identifying and 
disseminating information 

about best practices 
within the field and 
providing tools for 

practitioners to undertake 
a rigorous and 

comprehensive approach 
to SRI investing.

Influencing audiences 
outside of the financial 

industry (e.g., the media, 
policymakers and 

regulators) to create a 
supportive environment

for SRI investing.

INCREASING
DEMAND

DEFINING AND
ENHANCING 

THE RIGOR OF 
THE FIELD

REMOVING
BARRIERS  
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Influencing Strategy

US SIF will continue to be the umbrella organization for sustainable, responsible and impact investors and 
a leading convener for professionals and institutions interested in this practice.  We remain focused on our 
role as the leading sustainable, responsible and impact investment membership organization and on the 
delivery of meaningful member benefits.  

Additionally, as a result of our strategic planning process, US SIF will broaden its focus to more 
effectively leverage the strength and the power of our membership to influence how a range of 
audiences think about and understand SRI investing.   

To accomplish this, US SIF will focus on broadening outreach efforts to new audiences through  
building strategic relationships, disseminating US SIF content and research more widely, deepening our 
advocacy work, providing more convening and networking opportunities and pursuing a more dynamic 
media presence.  

To amplify our impact while more precisely deploying our resources, we identified and will focus 
resources on influencing the audiences most critical to US SIF’s continued success and to the growth 
of SRI investing (see figures below).  To best accomplish this, US SIF will identify new mechanisms and 
opportunities to engage our target audiences and more specifically tailor our work to best reach and 
influence these audiences.    

 

Legend: Audience priority is higher at top of the figure

Asset Managers
Advisor Platforms
Service Providers

Family Offices Foundations

TARGET AUDIENCES FOR 
MEMBERSHIP

TARGET AUDIENCES FOR INFLUENCE

Asset Managers
Advisor Platforms
Service Providers

Family Offices Foundations

Financial Advisors

Pension 
Funds

University 
Endowments

Academics Retail 
Investors

MEDIA & POLICY MAKERSMEDIA & POLICY M
AKERS
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Asset managers, financial advisors that are part of large institutions and service providers—including 
research firms, consulting practices  and smaller advisory firms—have been long-term members of US 
SIF with a consistent presence and voice in the organization.  We also believe that foundations and 
family offices will grow their involvement in sustainable and impact investing over the next decade and 
that US SIF will be seen as an association many of them wish to join.  While we will focus the majority of 
our recruitment efforts on growing our membership among these audiences, US SIF will continue to be 
a place for any professional, organization or institution engaged in sustainable, responsible and impact 
investing and will welcome and provide high quality benefits to a broad range of members. 

In addition to our membership recruitment audiences, we also identified audiences who demonstrate 
significant influence over trends and practices in the investment world, but who are either not engaged in 
SRI investing or may be less likely to join US SIF in significant numbers.  For example, policymakers and 
the media are seen as systemic levers and influencing them is a cornerstone of our work going forward, 
yet they are not appropriate membership targets. For other influencer audiences, including financial 
advisors, pension funds, university endowments, academics and retail investors, our goal is to promote 
US SIF as a resource they can rely on, and refer to others, for information about SRI investing, trends in 
the field and best practices.   

Our influencing strategy benefits both current and future members. In addition to direct services and 
benefits, US SIF is dedicating more resources to raising the visibility of the SRI investment field, to 
promoting a rigorous approach to SRI investing, and to developing greater understanding among 
influential audiences—including potential SRI investors—about the value and impact of the industry. Our 
influencer strategy will help us to achieve large-scale benefits that would be difficult for practitioners to 
achieve individually:  growing the field, engaging with policymakers and regulators, improving the media’s 
understanding of sustainable and responsible investments and raising the field’s visibility with a key group 
of investors as well as the general public.  

The goal of this plan is to further establish US SIF as a go-to resource on issues related to sustainable, 
responsible and impact investing for the audiences that play a critical role in defining, shaping and 
regulating the investment industry.  To be most effective, US SIF will need to build relationships with 
important audiences and decision makers who have not been part of the SRI movement and have not had 
relationships with US SIF. 

US SIF is the best-positioned organization to achieve the goals that form the core of our strategic plan.  
We are committed to influencing the broad range of actors involved in shaping the sustainable and impact 
investment industry and are optimistic about our ability do so.    



US SIF Strategic Plan 2016–2018 | 13

        

Goals and Objectives

We believe in the power and ability of investment practices to shape—and to positively impact—the 
future.   Over the next three years, US SIF will focus on creating new ways to deliver this message to a 
broader audience that includes current and prospective SRI investors, the media, policymakers and other 
decision-makers.  We will develop content that addresses knowledge gaps about sustainable and impact 
investing and influences and resonates with audiences and voices outside of current practitioners of 
sustainable investment.  

The US SIF Foundation is an educational resource to audiences interested in SRI investing.  The Center 
for Sustainable Investment Education provides education, research and thought leadership on sustainable 
investment to investors, investment advisors, consultants and analysts, among others. We remain 
committed to educating financial and non-financial audiences alike about the best practices that comprise 
a rigorous investment practice.  In addition to our research, trainings, convenings and conferences, we 
are expanding our content development, collection and dissemination efforts with a goal of having greater 
influence on external audiences and broadening the base of support for sustainable, responsible and 
impact investing.  To help guide the implementation of our plan, each of our three goals includes specific 
objectives.  US SIF’s annual operating plans will be driven by these goals and objectives.  The annual 
operating plans will include specific initiatives related to each goal, reflecting the appropriate tactics as 
well as the metrics against which progress will be measured annually. 

 
Goal 1: Increasing Demand
Expanding sustainable, responsible and impact investing across all asset classes.

Objectives:
●  Create and launch a new, public website intended to be the premier, go-to source for content related 

to sustainable and impact investing globally.  The website will educate both financial and non-
financial audiences and will collect, curate and report on best practices within the SRI field.  

●  Generate, curate and deliver short- and long-form content that influences the investment practices 
of priority practitioners and dedicate resources to more broadly disseminating such content 
produced by US SIF, our membership, SRI practitioners, investment professionals and relevant non-
financial audiences.

●  Build upon our relationships with media outlets to deepen their understanding of the SRI industry 
and to connect reporters to experts in the field, including US SIF staff and members. 

●  Explore new mechanisms and platforms for delivering content that allows for greater customization 
based on audience, topic and interests. 

●  Identify additional opportunities outside of the US SIF annual conference to convene and share 
information (e.g., conferences, webinars, luncheons, receptions and other networking opportunities) 
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that expand our geographic reach and allow members, key stakeholders and other interested 
audiences to engage in substantive discussions of timely issues. 

●  Focus internal resources on cultivating, recruiting and growing US SIF’s membership among asset 
managers, advisor platforms, service providers, foundations and family offices.  

 
Goal 2: Defining and Enhancing the Rigor of the Field 
Identifying and disseminating information about best practices within the field and providing tools 
for practitioners to undertake a rigorous and comprehensive approach to SRI investing.

Objectives:
●  Create a road map to help guide practitioners to the “on ramp,” but also lay out a series of actions 

that will lead to a greater depth in their approach to sustainable and impact investing.  
●  Evaluate current and evolving SRI trends, practices and terms to identify and promote best 

practices, including in the research published by the US SIF Foundation.  This approach is 
not intended to be prescriptive, but to create expectations about what a firm that engages in 
sustainable, responsible and impact investing should be doing.   

●  Expand our efforts to develop and distribute content, including producing, collecting and 
disseminating timely and relevant information to SRI investors and others interested in the field.  

●  Use a range of communications mechanisms (including website content, blogs, infographics, 
newsletters, videos, social media, educational materials, webinars, etc.) to inform audiences through 
a mix of US SIF-produced content and content developed by US SIF members, partners and other 
key influencers. 

●  Identify ways to further customize how members receive content and what content they receive.  
US SIF will identify new communications vehicles for delivering content and establish more 
opportunities for those interested in SRI investing to interact, network, convene and engage  
with US SIF both in-person and online.

 
Goal 3: Removing Barriers 
Influencing audiences outside of the financial industry (e.g., the media, policymakers and 
regulators) to create a supportive environment for SRI investing.

Objectives:
●  Deepen US SIF’s engagement in education of, and advocacy directed at, policymakers and 

regulators on key policy priorities, including building the capacity of members to be engaged in 
policy work.  

●  Build on US SIF’s media and strategic communications plan to exert more influence over print 
and TV reporters, bloggers and other media stakeholders, to build relationships within the media 
industry, and to further establish US SIF as a reliable, go-to resource for information about  
SRI investing.

●  Continue to promote the development of policies, practices, regulations and guidance that support 
the priorities of the SRI industry.
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Organizational Implications

Over the next three years, US SIF is committed to increasing demand for sustainable, responsible and 
impact investing, defining the field and enhancing rigor among practitioners, and influencing audiences 
outside of the financial industry to create a supportive environment for SRI investing.  We anticipate the 
following organizational implications as a result of adopting and implementing this strategy.  

 STRATEGIC STAFF/BUDGET BOARD
 GOAL  IMPLICATIONS IMPLICATIONS

Increasing Demand: 
Expanding sustainable, 
responsible and impact 
investing across all  
asset classes. 

•  Provide additional capacity 
and resources needed to 
support the development, 
creation, collection and 
dissemination of content. 

•  Rollout a new website that 
will disseminate proprietary 
research and reports produced 
by US SIF, as well as serve as 
a curated clearinghouse for 
information from and about  
the field.  

•  Create and promote original 
research that appeals to key 
influencer audiences or priority 
potential member audiences.

•  Invest in technology 
infrastructure and platforms  
that allow US SIF to better 
target priority audiences and 
deliver specialized information 
and content to them.

•  Incorporate travel and other 
costs associated with building 
strategic partnerships and 
promoting US SIF’s work 
including attending or 
presenting at conferences  
and other relevant industry 
events. 

•  Recruit board members who 
are motivated to undertake 
outreach to prospective 
members and to other key 
audiences and who have 
institutional contacts and 
knowledge.  

•  Identify prospective board 
members who come from  
the audiences US SIF is  
trying to influence.

•  Conduct a board mapping 
exercise to identify board 
members’ contacts, including 
organizations that are 
priority audiences for US SIF 
membership or influence.  
Staff and the board will 
determine an appropriate 
outreach strategy to engage 
each priority contact.
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Removing Barriers:
Influencing audiences outside 
of the financial industry (e.g., 
the media, policymakers 
and regulators) to create a 
supportive environment for  
SRI investing. 

•  Promote US SIF’s brand 
and visibility by building on 
our communications and 
media strategy; proactively 
develop relationships with 
key bloggers, reporters, 
commentators and other 
media figures and engage 
them in the development and 
dissemination of content.

•  Deepen existing strategic 
relationships and explore new 
areas of collaboration in order 
to promote agreement among 
leading organizations in the 
field, enhance the delivery 
of key messages and lessen 
the resources required for 
implementing communications 
and/or advocacy initiatives.  

•  Continue promoting senior 
staff as spokespeople for 
US SIF; provide media and 
communications training for all 
relevant staff.

•  Reevaluate public policy 
priorities annually, or more 
often as needed, to ensure 
that US SIF’s policies support 
the priorities of the SRI field 
and effectively respond to new 
policy initiatives relevant to SRI 
investors. 

•  Recruit board members who 
have experience with and 
enthusiasm for policy.  

•  Engage a select number of 
board members to serve as 
organizational surrogates and 
spokespeople to external 
audiences; provide them with 
media and communications 
training to promote consistent 
messaging.

       
       

Defining and Enhancing the 
Rigor of the Field:  
Identifying and disseminating 
information about best 
practices within the field and 
providing tools for practitioners 
to undertake a rigorous and 
comprehensive approach to  
SRI investing. 

•  Coordinate with the Education 
Committee and Research 
Committee to identify and 
disseminate information about 
best practices in the field.

•  Create and make available a 
road map to help practitioners 
move along a continuum that 
ranges from entry-level to 
implementing best practices.   

•  Deliver US SIF content using 
a variety of different platforms 
and formats including topic 
specific webinars, educational 
videos, short-form reports and 
other content. 

•  Recruit board members with 
interest and background 
in research and other 
educational tools.   

•  Engage board members and 
members of the Education 
Committee and Research 
Committee to provide input  
on best practices.

 STRATEGIC STAFF/BUDGET BOARD
 GOAL  IMPLICATIONS IMPLICATIONS
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Appendix I.

Methodology
●  The Raben Group worked closely with the US SIF Strategic Planning Committee, co-chaired by 

Board Chair Paul Hilton and CEO Lisa Woll, to develop the plan.
●  The Raben Group began by reviewing previous US SIF strategic documents, operating plans, 

budgets, background history, meeting minutes and program materials to better understand the 
organization’s current strategy and tactics.

●  Additionally, The Raben Group conducted a landscape review of the field, interviewing several 
membership organizations that compete with and/or complement the work of US SIF. The 
competitive analysis was informed by The Raben Group’s own research, conversations with US 
SIF board members and staff, and in-depth interviews with key stakeholders in the sustainable, 
responsible and impact investing field.

●  A survey of US SIF board members, staff and members, including some in-person and phone 
interviews, also provided feedback to the planning process.

●  These findings were presented and discussed at a Strategic Planning Session in June 2015 with 
members of the Strategic Planning Committee, the US SIF board and staff.

●  The Raben Group met with the Strategic Planning Committee on a regular basis to develop a draft 
strategic framework that was presented and approved at the San Francisco board meeting in 
October 2015.

●  A detailed draft strategic plan was developed in December 2015.
●  The draft was presented to the Strategic Planning Committee for feedback during an in-person 

retreat in December 2015.
●  The 2016–2018 Strategic Plan was approved by the US SIF board at its February 2016  

board meeting.
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Appendix II.

Background and History
US SIF:  The Forum for Sustainable and Responsible Investment is the leading voice advancing 
sustainable, responsible and impact investing across all asset classes.  We are dedicated to ensuring  
that environmental, social and governance impacts are meaningfully assessed in all investment  
decisions resulting in a more sustainable and equitable society.

US SIF’s membership includes investment management and advisory firms, mutual fund companies, 
research firms, financial planners and advisors, broker-dealers, community investing institutions,  
non-profit associations, and pension funds, foundations and other asset owners.

The US SIF Foundation is a nonprofit 501(c)(3) organization that supports the activities and purpose of US 
SIF, its sole member, by assuming the responsibilities for, and the management of, certain educational, 
research and programmatic activities.

Both US SIF and the US SIF Foundation have staff in Washington, DC and a membership based board.

Our History
In 1984, a group of socially responsible investors joined together to create an organization that would 
serve as the public voice for socially responsible investing.  The organization’s mission was to foster 
positive social change through the redirection of capital.  The Social Investment Forum Ltd. was 
incorporated officially as a 501(c)(6) association and most members of the SRI community became 
members.  In 1989, the Social Investment Forum Foundation was incorporated to serve as the nonprofit, 
public education arm of the Social Investment Forum.

In 2011, the organizations were rebranded, which resulted in new names: US SIF: The Forum for 
Sustainable and Responsible Investment and the US SIF Foundation.  US SIF is a member of the Global 
Sustainable Investment Alliance (GSIA).

US SIF members typically practice SRI using two main strategies: a) ESG incorporation—the 
consideration of environmental, social and corporate governance factors in investment analysis and 
portfolio selection, and b) shareholder advocacy—engagement and dialogue with companies, as well as 
the filing or co-filing of shareholder resolutions on ESG issues at publicly traded companies.  
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Appendix III.

US SIF Staff and Board of Directors
US SIF Staff

●  Lisa Woll, Chief Executive Officer
●  Farzana Hoque, Manager of Research and Programs
●  Alya Kayal, Director of Programs and Policy
●  Mary Liang, Program Assistant
●  Melanie Richardson, Director of Membership and Operations
●  Megan Smith, Manager of Communications and Events
●  Meg Voorhes, Director of Research

US SIF Board of Directors
Executive Committee: 

●  Paul Hilton, CFA (Chair), Partner, Trillium Asset Management, LLC
●  Darragh Gallant, (Vice Chair), Managing Director, US, and Director of Institutional Relations, North 

America, Sustainalytics
●  Mark Regier, (Secretary), Vice President of Stewardship Investing, Director of Sales, Praxis Mutual 

Funds, Everence Financial
●  Phil Kirshman, CFA, CFP (Treasurer), Chief Investment Officer, Cornerstone Capital Investment 

Management
●  Lisa Woll, Chief Executive Officer, US SIF

At-large Members:
●  Andrew Behar, Chief Executive Officer, As You Sow
●  Meredith Benton, Director, Head of Client Relations, Sonen Capital 
●  Michelle Clayman, Managing Partner and Chief Investment Officer, New Amsterdam Partners
●  Justin Conway (Chair, US SIF Foundation), Vice President, Investment Partnerships,  

Calvert Foundation
●  Alyssa Greenspan, Chief Operating Officer, Community Capital Management, Inc.
●  Hilary Irby, President and Executive Director, Head of Investing with Impact, Morgan Stanley
●  Curtis Ravenel, Global Head, Sustainability Group, Bloomberg LP  
●  Nancy Reyes, Chief Executive Officer, RI Strategy Consulting
●  Leslie Samuelrich, President, Green Century Capital Management
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